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•The South Australian Government released ‘Prosperity Through People: A 
Population Strategy for South Australia on 31 March 2004.

•Today’s presentation consists of:

•Summary of targets

•Background

•Successes to date

•Challenges faced in implementation

•Future policy direction

•Future implementation direction
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•The primary focus since the release of the policy has been to drive
implementation across relevant government agencies with lead
responsibility for each of the 36 new initiatives outlined in the policy.

•An ongoing process of review and refinement is critical to ensuring that the
government responds to external influences on population in a timely
manner and resources are targeted to programs with most impact.

Latest data:

•SA’s growth rate of 0.5% through the year to December 2004 was the
lowest of any State or Territory but the ACT. This is compared with the
national figure of 1.2%.

•However this slow rate resulted primarily from a high net interstate
migration outflow of 3,717 – almost double the net outflow of the previous
12 months. (Note these figures are subject to uncertainty as a component of
the normal data was unavailable to the ABS.)

•Some positive results – natural increase was up by 6.3% (5,670) and net
overseas migration increased to 5,573 – the highest annual total since 1990.

•To achieve our policy targets, it is time to move implementation to a higher
level, with a focus on collaboration across government, business, academic
and community sectors. This includes building a closer relationship with the



Australian Government given that it controls many of the population policy levers.
An important component of this is the establishment of the Population Advisory
Group, to be discussed later.
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By latest settler arrival data available (2003/04): 4774 settlers arrived in 
SA – 30% increase on prior year (3,657 settlers).

•This includes 2176 skilled migrants (75% increase on 2002/03) and 884 
humanitarian migrants (29% increase on 2002/03)

•SIR visa introduced in July 2004 – between July 2004 and March 2005 
DIMIA has granted 499 SIR visas to people whose intended residence is SA.  
This is more than 80% of the 617 SIR visas granted across Australia.

Return to Work Program: Commenced in January 2005 and has been a 
major success - provides training credit to parents planning to return to work 
after an absence caring for dependent children

•For approved education or training, child care while in training, materials 
required for approved courses or part payment of HECS fees.

•4,000 enquiries, 3,000 applied to participate, 1,582 approved for a credit 
and 646 parents actively enrolled or engaged in training.

Premier’s Trade Mission to India: Migration part of October 2004 mission 
as India is the second highest source country for skilled migrants (SA 
arrivals from India increased by 76% between 02/03 and 03/04.

•More than 300 DIMIA applicants attended migration seminars hosted by 
the Premier in Chennai, Bangalore and Mumbai.



•Nomination data indicates that in the 9 months to March 05 more than 400 skilled 
migrants from India have been nominated by SA.
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Business migration:

•Risk: 10% increase in business migrants to 102 in 2003/04 (from 93 in 2002/03) is 
short of 195 required to meet target (600 by 2008).

•Outlook is positive – 676 state-sponsored business visas have been granted for SA 
in the 9 months to March 05 – representing over a quarter of the total business visas 
granted nation wide.

Interstate migration:

•$2 million Make the Move campaign launched in October 2004 to attract young, 
skilled migrants to SA – targeting the 30-45 age bracket in Melbourne and Sydney.

•First six months of advertising (to March 2004) exceeded expectations - over 3,000 
enquiries to campaign hotline and website.

•Alumni events: launched by the Premier in Melbourne and Sydney in April 2005 
with 400 people attending each launch. This program will provide a database of 
potential returnees that can be matched to jobs in SA.

•Risk: It is too early to determine the effectiveness of these programs, however if 
existing population trends continue the target of zero net interstate migration by 
2008 may not be met.

Job opportunities and competitive salaries crucial to attraction and retention:

•DTED is engaging a recruitment company to help match people interstate to jobs 
in SA.



•DPC working with DFEEST to improve employment support services for overseas 
migrants.
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Role: 

•To provide a business and academic perspective on how the targets in the 
Population Policy can be achieved

Directions:

•Targeting of strategic industries

Membership:

(see next slide)
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Dr Adam Graycar, Executive Director, Cabinet Office (Chair)

Mr Greg Hunt, Chief Executive Officer, Elders Ltd

Ms Mandy Keillor, Principal Director, Keillor Building Associates

Professor Sue Richardson, Director, National Institute of Labour 
Studies, Flinders University

Mr Michael Hickinbotham, President, Australian Population Institute 
(SA)

Ms Fiona Roche, Member, Economic Development Board

Ms Karen Lablack, General Manager, Policy and Environment, 
Business SA 

Dr Mal Hemmerling, Chief Executive Officer, Adelaide City Council 
(to be confirmed)

Mr Brenton Gardner, Executive Director, South Australia, Housing 
Industry Association (to be confirmed)
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New overseas advertising campaign:

•Immigration SA has retained a new advertising agency to develop a consistent 
image for South Australia for overseas marketing.  The marketing strategy will 
target key migration source countries including the United Kingdom, China, South 
Africa and India.

•The campaign will incorporate a consistent image of SA through television, radio, 
print and on-site promotional material.

•It will differentiate SA from the rest of Australia as the lack of a separate identity 
has been identified as a problem for the state in its appeal to international skilled 
and business migrants.

•Different strategies for different target markets and media types are proposed, 
however key promotional aspects will include SA’s lifestyle, affordable housing 
and education, geography (particularly open space) and the business and job 
opportunities of a strong economy.

Employer forum:

•Purpose: to inform employers of how skilled migration can support their 
recruitment needs

•It is proposed that several initiatives also be launched at the forum:

•Online matching system for employers and skilled migrants planning to 
settle in SA

•Opportunity for employers/industry associations to participate in overseas 
migration fairs
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Regional Migration Forums:

•First of these occurred yesterday in Naracoorte, focusing on the Limestone Coast 
region.

•The forums focus on the role of population in social and economic development.

•They also consider population challenges and explore opportunities for growth in 
order to build stronger and more sustainable communities

Settlement support for migrants:

•A one-stop-shop model to support settlement of migrants is in development, with a 
view to a case management and referral model rather than the delivery of all 
services from one physical location.

Accommodation for skilled migrants:

•Immigration SA is working with Adelaide City Council towards a feasibility study 
into short term ‘home stay’ accommodation arrangements for newly arrived 
migrants.

•The study will investigate potential demand for and supply of the proposed service, 
payment options, lengths of stay and the support services required.
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Work/Life Balance Forum:

•Promote work/life balance principles to key stakeholder groups

•Shape an awareness raising campaign for work/life balance principles

•Contribute to the development of tools for small business to promote work/life 
balance

•Identify issues related to mature age employment

Population planning:

•State Government agencies are being brought together to commence planning for 
the new planning, infrastructure and service delivery demands stemming from the 
various possible population outcomes.  DPC is also meeting regularly with Planning 
SA to ensure state wide planning and population policies are in alignment.

Workforce development planning for Industry Skills Boards:

•In response to concerns about the ageing workforce this project will support 
Industry Skills Boards, as workforce development change agents, in playing an 
active role in adapting industries to the approaching workforce demographic.

•It will involve a workforce development seminar and the development of resources 
to aid the design and implementation of workforce development strategies.

New migration website:



•A new website is in development that will provide a ‘portal’ to all the information new 
and prospective settlers from overseas and interstate need to inform their decision to come 
to South Australia or to facilitate their ready settlement. The site will be online and fully 
populated later this year.
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